CREATIVE BRIEF
Project Summary: 
www.uri.edu/artsci was last redesigned in April 1997.  Information has been updated occasionally, but the site needs restyling, expansion of content, conformity with College branding from new print brochures, and recoding to conform to contemporary XHTML standards and ADA Section 508 (accessibility) requirements (effective October 2004).   
Audience Profile:

· Prospective Students:  College-bound, looking for majors and evidence of excellence in educational opportunities (web-savy and aware of alternative institutions).
· Current Students:  Seeking information on majors, courses, instructors, scholarship opportunities.  Looking for current events sponsored by the College (theatre, exhibits, speakers).

· Faculty and Staff:  Use the site to post information about themselves and their courses.  Want the site to provide convenient sources of common forms and instructions for advising students, information about program and major requirements, and schedules for events.
· Alumni and Donors:  Looking for verification that the College is performing meritoriously, offering quality education, leading edge research, and unparalleled public value.
Perception/Tone/Guidelines:  
All audiences want an efficient and informative site with easy access to information and services.  All need to see a sense of unique excellence and sophistication worthy of a top-notch institution.  Visual aspects of the site should convey a sense of beauty, color, excitement, and sophistication.

Communication Strategy: 

All audiences need to see benefits of associating with the College, such as classroom access to leading experts in a variety of subject areas, engagement of faculty and students in preparing to meet society’s future needs for teachers, entrepreneurs, and creative leaders in the arts and sciences.  The strategy for the site will be to mingle easy access to well-structured information with a wealth of examples of excellence throughout the College.
Competitive Positioning: 

A&S needs to convey a sense of state-of-the-art education in the arts and sciences, through easily accessed, well written and thoughtfully illustrated examples of outstanding teaching, invaluable research, and unique public service.  Additional site components (information, convenient links, ease of use, colorful images and exciting ideas) should convey a desirable image of the College and its component departments (see above).

Targeted Message: Quality education and public benefits of the first order found here.
